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	List of Abbreviations Used

	 

	BVI
	 
	British Virgin Islands

	CARICOM
	Caribbean Community (comprised of Antigua & Barbuda, the Bahamas, Barbados, Belize, Dominica, Grenada, Guyana, Haiti, Jamaica, Montserrat, St. Kitts-Nevis, St. Lucia, St. Vincent & the Grenadines, Suriname, Trinidad & Tobago). The Bahamas is not a member of the common market.

	CET
	 
	Common External Tariff (applied by CARICOM)

	CIF
	 
	Cost, Insurance, Freight

	DR
	 
	Dominican Republic

	EU
	 
	European Union (comprised of Austria, Belgium, Denmark, Finland, France, Germany, Greece, Ireland, Italy, Luxembourg, the Netherlands, Portugal, Spain, Sweden, the United Kingdom)

	FAS
	 
	Foreign Agricultural Service (USDA)

	FOB
	 
	Freight on Board

	GATT
	 
	General Agreement on Tariffs and Trade

	HRI
	 
	Hotel, Restaurant, Institutional

	HS
	 
	Harmonized System (product classification system for customs tariffs)

	ICI
	 
	Informal Commercial Importer

	KG
	 
	Kilograms

	KM
	 
	Kilometers

	MT
	 
	Metric tons

	NA
	 
	Netherlands Antilles

	NES
	 
	Not Elsewhere Specified

	NZ
	 
	New Zealand

	OECS
	 
	Organization of Eastern Caribbean States (comprised of Antigua & Barbuda, the British Virgin Islands, Dominica, Grenada, Montserrat, St. Kitts-Nevis, St. Lucia, St. Vincent & the Grenadines). Anguilla and the British Virgin Islands are associate members.

	US
	 
	United States of America

	USDA
	 
	United States Department of Agriculture

	USDOC
	United States Department of Commerce

	USVI
	 
	United States Virgin Islands

	WTO
	 
	World Trade Organization

	VAT
	 
	Value Added Tax
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Basic Facts (Geography, Demographics, Infrastructure) 

The Bahamas are an independent island nation, located southeast of Florida, about fifty miles away at the closest point. The country is an archipelago of over 700 islands and more than 2,000 islets (known as cays) spread over an area of 100,000 square miles. The total land area of the Bahamas is 6,200 square miles. Only thirty of the islands are permanently inhabited. The total population of the Bahamas is about 250,000, with an estimated 150,000 living in the capital of Nassau on New Providence Island. The only other town of any size is Freeport, on Grand Bahama Island. Nassau is only a 25 minute flight from Miami, a 2 hour flight from New York and a 3 hour flight from Toronto. 

The population is 85 percent black and 15 percent white. Education and literacy rates are high, and the GDP per capita is estimated at over US$11,000, one of the highest in the Caribbean. English is the official spoken and written language of the Bahamas. The Bahamian dollar is pegged to the US dollar at a one-to-one exchange rate. 

Nassau is the largest port and handles almost all of the container traffic and food imports. Freeport Harbor is undergoing an expansion, however, and will soon be able to handle the largest container vessels. About ten shipping lines operate in the Bahamas, including Arawak Lines, Cavalier Lines, Crowley American Transport, P&O Container, Pioneer Shipping, SeaExpress, and Tropical Shipping. 

There are five international airports in the Bahamas; Nassau and Freeport (11,000-foot runways), Exuma (7,000 feet), Governor's Harbor (6,500 feet) and Paradise Island (3,000 feet). Airlines with air cargo operations include Air Canada, Bahamasair, Delta, Nassau Air Dispatch, and Sky Freight International. 

There are 2,094 miles of roads in the Bahamas, 854 miles of which are paved and the rest gravel. 

Consumer Trends and Attitude Towards Imports 

Tourism is the largest industry in the Bahamas, accounting for over 60 percent of GDP and an estimated two-thirds of all jobs. Americans account for almost 80 percent of the 3.5 million visitors to the islands each year. Because of this large influx of US visitors and exposure to US advertising through television, consumer trends tend to mirror those in the US. 

Bahamian shopping patterns generally depend on the family. In families where the woman works in the house, the woman generally does the shopping on a daily or several times a week basis. In families where the woman or both spouses work, shopping may be done by the man or the woman and generally on a weekly basis. Thursday, Friday and Saturday are the biggest food shopping days. 

Almost all of the food in the Bahamas is imported, so consumers are quite accustomed to imported, and especially American, foods. Because the Bahamas is a former British colony, some cultural ties to the UK still exist but the US exerts the most influence because of its proximity. The US supplies the vast majority of the food consumed in the Bahamas, and even food products from Europe and other places are generally shipped through the US. 

Many Bahamians travel regularly to the US and even those who don't are exposed through television to American advertising. The millions of tourists from the US who visit the Bahamas every year, most of whom do not stay in all-inclusive resorts, also must be supplied with US food products, making these products ubiquitous on the islands. While import duties are quite high, the importation process is quite transparent and open, and a wide variety of US consumer food products are available. 

The Wholesale Food Sector 

There are only a few large wholesalers in the Bahamas, most of them well-established companies serving both the retail and HRI (hotel, restaurant, and institutional) trade. Most of these companies are also agent-distributors for suppliers of food products. The major wholesalers in the Bahamas include Asa H. Pritchard, Jagar, D'Albenas, and Island Seafood. Other wholesalers include Nassau Hotel and Restaurant Supply, Grand Bahamas Food Company, and Thompson Trading Company. In all, it is estimated there are less than 20 wholesalers in the Bahamas. Wine, beer, and liquor wholesaling is handled by certain companies which specialize in this area, including Burns House, Wholesale Wines and Spirits, Bristol Cellars, and the William Brewer Company. 

While all the major wholesalers try to carry a full line of fresh, frozen, and dry products, Jagar and Island Seafood specialize in providing fresh produce and frozen meats and seafood, respectively. Wholesalers will, to a certain extent, buy product from each other in order to offer clients a wider range of products. Some companies, like Jagar, also import bulk products under a private label. 
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Each of the major wholesalers in the Bahamas has a large warehouse in Nassau, which is both computerized and mechanized. There are a couple of wholesalers with warehouses in Freeport. A wholesaler generally has a fleet of 8-25 trucks and vans (depending on the size of the company) which make deliveries to supermarkets, restaurants, and hotels. Product is shipped to Freeport using container cargo and smaller vessels, and to the other islands using mail boats. 

 

 

The wholesale business has become more competitive in the Bahamas as more and more retail food stores bring in product directly. One wholesaler notes that "shipping is no longer the elusive mystery it once was" and that even small, independent grocers are bringing in product on their own in order to take advantage of lower costs. Having to compete with this kind of activity has squeezed the margins of many wholesalers. In addition, the popularity of new discount club stores has taken business away from the supermarkets and grocery stores which are the wholesalers biggest customers. 

Some hotels also are reportedly importing more product directly from the US, rather than buying from local wholesalers. The hotel industry in general, however, has been a growth area for many wholesalers more accustomed to servicing the retail trade. The high volume of tourists and the large volume of business from the tourist hotels (including the Atlantis Casino, which accounts for six percent of the Bahamas national GDP) is helping to make up for a lack of growth in the retail trade. 

The Retail Food Sector 

There are 228 listed grocery stores in the Bahamas, most of them small, independent grocers. However, most of the food sales are accounted for by three chains of supermarkets; City Markets, Super Value, and John Chea and Sons. There are also two retail club outlets, Solomon's and Costrite, which offer open membership to the public and sell products in 'club packs' and large, institutional size, containers. Most grocery stores are located in Nassau and the surrounding area, though there are some in Freeport and a few scattered among the other islands. 

The grocery stores in the Bahamas can be roughly broken down into three types; larger supermarkets, smaller grocery stores, and the discount clubs. 

A typical large supermarket is 12,000 to 24,000 square feet in size and offers a wide variety of products. An example of this type of store is City Markets, which is the largest food retailer in the Bahamas with thirteen outlets. City Markets has been around since 1931, but was bought in 1967 by the US-based Winn Dixie grocery chain. 

City Markets stores have a substantial amount of freezer space, and carry everything 'from grits to gourmet foods'. They accept credit cards in a number of their stores as well as Barclay's cards, which are debit cards from Barclay's Bank. Most stores have in-house delis, and some have bakeries and seafood departments. Scanners are not used, though they will probably be introduced in the future, mainly for inventory purposes. 

City Markets orders 20 percent of its merchandise direct through Winn Dixie's warehouse in Florida. Another 40 percent are direct delivery items from local wholesalers. The wholesalers usually stock the shelves themselves, and their shelf space is allocated using shelf tags like in American supermarkets. City Markets imports the other 40 percent of their products directly from the US, from sources other than Winn-Dixie. In some cases, they bring in whole container loads by themselves, and in other cases they share space with other grocery stores. They also directly import products which already have representation in the Bahamas and simply pay a commission to the distributor. City Markets' warehouse is 70,000 square feet, mechanized, and computerized. 

Super Value is the other store in the large supermarket category. Super Value is a Bahamian-owned chain with eleven outlets. Their stores and buying operations are substantially similar to those of City Markets. John Chea and Sons, a family-owned business, is the third supermarket chain in the Bahamas, with six smaller stores of 6,000 to 8,000 square feet. Selection here is more limited, but these stores are conveniently located, carry low overheads, and offer charge accounts to customers. 

Smaller retail grocery stores range in size anywhere from a few hundred to 8,000 square feet, and there are almost 200 such stores in the Bahamas. Together, they account for an estimated 25 percent of retail food sales. These stores are generally supplied by the main importer-wholesalers such as Asa H. Pritchard and Jagar, but more and more are doing their own importing or combining shipments. These stores carry a smaller variety of items that the larger supermarkets, but most of the food items are still from the US. 

The other, and newest, category of retail food stores in the Bahamas is the discount clubs. There are two of these, Solomon's and Costrite. Solomon's operates both as a wholesaler, making direct deliveries and representing certain lines of products, and as a retailer, selling product directly out of a warehouse in wholesale and institutional-sized 'club packs'. Hand-held scanners are used at the registers. 

Costrite, which opened in 1992, is a discount club ($25 annual membership) which sells a full line of food products in club and institutional-sized packs, as well as apparel and home furnishings. The store has undergone a recent expansion and is now 90,000 square feet insize, but the layout and ambiance is more similar to a retail outlet than a wholesale warehouse (ceilings are lower, products very accessible on the shelves, brighter lighting, etc). Hand-held scanners are used at the registers. Credit and debit cards are accepted. 

Most of the customers at Costrite are individuals, not institutions or businesses. Convenience and cost are the drawing points of the store. Costrite claims to do no marketing; all referrals are by word of mouth. 

Costrite buys product from discount wholesale clubs such as Sam's, BJ's, and Price Club/Costco in the US, as well as buying direct and through local distributors. Direct buying is preferred, as it is usually cheaper. Buying is done in full container loads as well as LCLs (less than container loads). Produce buying is done through local wholesalers and from a company in Miami. 

Other Bahamian food stores freely admit that Costrite has taken away business from them, and some are trying to introduce club pack sections in their own stores. Cost competition from Costrite is likely to fuel the trend towards more direct importation, although certain staple branded products will continue to be supplied by island wholesalers. 

Business Relationships/Choosing a Partner 
Business relationships in the Bahamas are best carried out face to face. Most suppliers visit their distributors twice a year. Importers and distributors appreciate information and merchandising assistance, especially with new products. Business dress is formal. 

Some Bahamian distributors complain about US food suppliers who try to sell their products to wholesalers and retailers at the same time, seeking representation and to cut out the middleman at the same time. Discretion should be exercised by firms wishing to sell into the Bahamas; it is a small community and every company knows what the others are up to. 

The advantages and disadvantages of exporting to a distributor versus directly to the retail outlet or hotel are the same in the Bahamas as elsewhere in the Caribbean. The issue is basically one of convenience versus cost. Dealing with a distributor can be more convenient than dealing with a number of smaller importers. Most major distributors sell products to a wide array of customers, and the distributor can give assistance with marketing and sales. 

The disadvantage of dealing with a distributor is one of cost to the consumer; products from distributors generally cost more than those imported directly by the retailer. In addition, some distributors may not be able to carry certain products because of agreements with other companies whose products they represent. However, exporters who wish to sell direct in order to offer their prices at a lower cost to the consumer need to factor in the extra time they will spend dealing with several importers versus one distributor. 

Selling to discount clubs such as Solomon's and Costrite represents another option. Both these companies are always on the lookout for direct suppliers, but product must be packaged in 'club packs', i.e. cases or institutional-sized containers. 

Another alternative is to sell products through US food wholesalers who specialize in servicing the Caribbean market. These companies, most of whom are based in South Florida, may not offer all of the marketing muscle of a local agent, but they are often quite competitive on price. Many Caribbean wholesalers and retailers buy from a combination of local and US wholesalers, depending on who offers better service and prices. More information on US food wholesalers servicing the Caribbean is provided in the summary guide to this series, which is entitled "The Caribbean: Summary Export Guide to the Consumer Food Market." 

Net thirty-day terms are standard in the Bahamas, although some importers report payment of accounts on a weekly basis while others say the terms depend upon how well they know the supplier. 

Laws and Regulations Concerning Imported Food 
Over 95 percent of foods imported to the Bahamas come from the United States. Therefore, Bahamian food laws are not very extensive; rather, they follow US standards. When food-related health threats arise, the Bahamian Department of Agriculture will often regulate the import of certain food or beverage products. 

New legislation is under development in the Bahamas that will standardize labeling requirements on food and beverage products in accordance with new international standards. 

Phytosanitary certificates from the country of origin are required for fresh produce items. 

An import permit is required from the Department of Agriculture prior to importing any fruits, vegetables, meats, poultry, or dairy. Before a permit is issued, the importer must also possess a valid business license in the Bahamas. Occasionally, items will be banned or duties will be doubled on certain items (usually vegetables, citrus, or bananas) if the government decides that imports are hurting local producers. Citrus fruit from Florida, for example, is prohibited from import to the Bahamas. 

Customs clearance is not a problem in the Bahamas, and importers report smooth clearance using their own in-house brokers or outside companies. 

Tariffs and Other Taxes 
The Bahamian government depends on import tariffs for 60 percent of its total revenue (there are no income taxes) and tariffs tend to be quite high. The basic ad valorem tariff rate for imported goods is 35 percent, but many items have separate tariff rates. Please see Appendix 1 for a representative list of Bahamian tariffs. 

Meats & Fish. Imports of almost all beef and pork products are duty-free, while all poultry receives a 10 percent tariff. All fish and seafood imports receive a 30 percent duty rate, except some products which are duty-free, such as pacific salmon, herrings, anchovies, and cod. Most prepared meat or fish products such as sausages or tuna receive a 35 percent duty rate, but those in airtight containers are duty-free. 

Dairy. Dairy products receive an import duty from 10-30 percent, except some products which are duty-free, including evaporated milk, condensed milk, and butter. 

Fruits & Vegetables. All fruit and vegetable imports are subject to a duty rate of 10 percent, 25 percent or 30 percent, except potatoes and sweet potatoes (fresh or chilled but not frozen), corn and rice, which are all duty-free. Prepared or preserved fruits and nuts receive a 35 percent duty rate. 

Other Food & Beverage Products. Most other food imports receive a 30 percent tariff rate, except the following which are duty-free: baby foods; coffee; tea; wheat, meslin and rye flours; almost all vegetable oils; prepared soups; mayonnaise; margarine; and sugar. Juice imports are subject to a duty rate of 10-50 percent, depending on the type of juice and how it is packaged (for most juices, containers of 13 oz or less, 10 percent; frozen, 30 percent; other, 50 percent). Other exceptions include ketchup (25 percent) and ice cream (35 percent). 

Import tariffs on alcoholic beverages range from duty-free for sparkling wine and stronger spirits (including whiskey, rum, vodka, and gin) to $1.60 per gallon of beer and 60 percent of value for vermouth. 

Stamp taxes are applied on most imports, and the rate depends on the item. 

Contacts for Regulatory Information 

	Department of Agriculture

	P.O. Box N3028

	Nassau, Bahamas

	Tel: 242-325-7509

	Fax: 242-325-3960

	Contact: Mr. Leslie Minns, Permit and Licenses Section

	 

	Customs Office

	PO Box N155

	Nassau, Bahamas

	Tel: 242-325-6551

	Fax: 242-325-7409

	Contact: Mr. Raphael Whyms, Chief Customs Officer

	 


 

Consumer Food Imports 

The Bahamas is one of the largest Caribbean markets for US-produced consumer food and beverage products.(1) The Bahamas imported $120 million worth of these items from the US in 1996, according to US export statistics.(2) The total market for all imported consumer food and beverage items is estimated to be in excess of $215 million per year, based on Bahamian statistics. According to these same statistics, the US supplies 95 percent of imports, followed by the UK (2 percent), Canada (1 percent), and other countries (2 percent). The shares of non-US suppliers are probably actually higher as some imports categorized as US-origin are more than likely non-US goods transhipped through Miami and other US ports. However, US-produced items are estimated to still account for 75 to 80 percent of total imports. 

Figure 1 shows a breakdown of major import categories based on Bahamian statistics. Because of limited domestic production for many consumer food items (both fresh and processed), imports supply much of the market demand for these products (with the exception of fish). Table 1 gives a breakdown based on US, EU, and Canadian export statistics. 
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US suppliers of domestically-produced products and distributors of foreign products should be able to find opportunities for exports for a wide range of consumer food and beverage products. Specific opportunities can be found in meat (particularly beef and chicken), dairy (cheese, milk, butter), eggs, cereal products (rice, pasta, breakfast cereals, corn chips and other snack foods, and other bakery items), fresh fruits and vegetables, sugar, spices, condiments (including mayonnaise and ketchup), soups, ice cream, non-alcoholic beverages (bottled water, fruit juices, fruit-flavored drinks, soft drinks), wine, beer, and spirits. It is unlikely that other foreign suppliers will find many opportunities to supply directly to this market, given the proximity of the Bahamas to US ports, the high proportion of US tourist arrivals demanding familiar products, and the familiarity with American brands by Bahamians themselves. However, non-US product will continue to enter through sales by US distributors and consolidators. Table 2 provides additional details on specific high volume items considered to be best prospects for US exporters. 

	Table 1 

Bahamas Consumer Food Product Imports from Major Developed Markets, 1996, US$000

	Products 
	US
	Mkt Share
	EU
	Mkt Share
	Canada
	Mkt Share
	TOTAL

	02 Meat (fresh/frozen/dried)
	10,738
	77%
	2,810
	20%
	416
	3%
	13,964

	03 Fish & Seafood (fresh/frozen/dried)
	657
	75%
	222
	25%
	0
	0%
	879

	04 Dairy & Eggs
	4,675
	46%
	5,057
	49%
	533
	5%
	10,265

	07 Vegetables (fresh/frozen/dried)
	6,431
	95%
	296
	4%
	10
	0%
	6,737

	08 Fruit & Nuts (fresh/frozen/dried)
	678
	86%
	107
	14%
	0
	0%
	785

	09 Coffee, Tea, Mate & Spices
	483
	50%
	477
	50%
	0
	0%
	960

	16 Preparations of Meat and Fish
	2,890
	85%
	370
	11%
	130
	4%
	3,390

	17 Sugars & Sugar Confectionary
	4,221
	62%
	2,222
	33%
	331
	5%
	6,774

	18 Cocoa & Cocoa Preparations
	200
	22%
	704
	78%
	0
	0%
	904

	19 Preparations of Cereals
	10,716
	87%
	1,639
	13%
	24
	0%
	12,379

	20 Preps of Vegetables & Fruits
	14,832
	96%
	310
	2%
	304
	2%
	15,446

	21 Miscellaneous Edible Preparations
	53,931
	99%
	659
	1%
	15
	0%
	54,605

	22 Beverages, Spirits & Vinegar
	10,269
	60%
	6,716
	39%
	265
	2%
	17,250

	 
	120,721
	84%
	21,587
	15%
	2,028
	1%
	144,336

	Source: Official export data of the US, Canada, and the EU 

Note: Market share based on imports from these three suppliers only. Certain US figures are thought to be understated. Other suppliers account for no more than 20 percent of total supplies (probably less) and much of their product is transhipped through US ports.


.

	Table 2 

Best Prospects for US Exporters to the Bahamas

	Product Group
	Product
	Estimated Market Size* ($ million)

	Meat
	Beef (fresh & frozen)
	$15.7

	 
	Lamb (fresh/frozen)
	$3.6

	 
	Goat (fresh/frozen)
	$0.9

	 
	Swine (fresh/frozen)
	$6.1

	 
	Bacon/Ham
	$3.4

	 
	Sausages
	$6.1

	 
	Canned Beef
	$4.2

	 
	Chicken (fresh/frozen)
	$6.6

	Dairy & 
	Milk & Cream
	$10.2

	Related
	Prepared Infant Formula (both prepared and powdered)
	$1.8

	Products
	Eggs
	$1.0

	 
	Cheese
	$6.1

	 
	Butter
	$1.5

	Cereals & 

Cereal Products
	Rice
	$4.8

	
	Pasta
	$4.0

	
	Breakfast Cereals
	$4.0+

	
	Pastries & Cakes
	$7.2

	
	Bread
	$2.3

	Fruits & 
	Apples
	$1.3

	Vegetables
	Grapes
	$1.7

	(Fresh &Processed)
	Citrus Fruit [largest products are oranges ($0.4), tangerines ($0.3), grapefruit ($0.1) and lemons/limes ($0.1)]
	$1.0

	 
	Pears
	$0.4

	 
	Stone Fruit
	$0.5

	 
	Berries (mostly strawberries)
	$0.5

	 
	Juices [orange juice ($4.8) is largest item]
	$8.8

	 
	Jams/Jellies
	$0.4

	 
	Baby Food (mostly fruit-based)
	$0.5

	 
	Potatoes
	$2.1

	 
	Tomatoes
	$1.4

	 
	Cabbage
	$0.5

	 
	Onions
	$1.3

	 
	Other Fresh Vegetables (beans, peas, peppers, cucumbers, brassicas, etc.)
	$5.8

	 
	Frozen Vegetables (corn, peas, beans, mixed, etc.)
	$3.5

	Sugar Products
	White Sugar
	$5.6

	 
	Molasses
	$1.0

	 
	Corn & Maple Syrup
	$0.3

	Coffee, Tea, & Cocoa 
	Coffee/Tea
	$3.0

	
	Cocoa & Cocoa Products (confectionary & other chocolate preparations)
	$3.0

	Misc. Food Preparations
	Condiments [including mustard ($0.2), mayonnaise ($2.0), ketchup ($1.3)]
	$7.1

	 
	Soups
	$1.7

	 
	Ice Cream
	$1.2

	Beverages 
	Bottled Water (about 60% aerated)
	$0.6

	(excluding juices)
	Other non-alcoholic beverages [includes fruit drinks (not juices), soft drinks, other flavored water-based products (e.g. lemonades, etc.).]
	$7.4

	 
	Wine (sparkling wines account for about 20% of value; strong competition from France, Germany, Italy, Chile, and others.)
	$4.1

	 
	Beer (US competition mostly from Germany, other Europe, some Mexico)
	$3.4

	 
	Spirits (largest items are whisky, rum, vodka, and gin. US dominates in whisky in rum, Europe in others. $1.2 million market in cordials and liqueurs, supplied mostly by UK, US, and other European countries.)
	$3.6


* based on 1995 Bahamian import statistics 

 

Appendix 1 

Representative Tariff Rates in the Bahamas 

. 

	HS CODE
	PRODUCT
	RATE OF DUTY

	02.01
	Beef, fresh
	Free

	02.02
	Beef, frozen
	Free

	02.07
	Chicken, frozen
	10 %

	04.01
	Milk, whole
	15 %

	04.05
	Butter
	Free

	04.06
	Cheese
	10 %

	07.01
	Potatoes
	Free

	07.05
	Lettuce
	25 %

	07.10
	Vegetables, mixed frozen
	30 %

	08.05
	Oranges, fresh
	10 %

	08.08
	Apples, fresh
	10 %

	16.02
	Beef, canned 
	Free

	16.04
	Tuna, canned
	Free

	19.04
	Breakfast Cereal, infant use
	Free

	19.04
	Breakfast Cereal, regular
	20 %

	20.05
	Peas, canned
	35 %

	20.09
	Apple Juice, frozen
	30 %

	20.09
	Apple Juice, ready to drink 13 oz. or less
	10 %

	20.09
	Apple Juice, other
	50 %

	21.03
	Tomato Ketchup 
	25 %

	21.03
	Mayonnaise
	Free

	21.06
	Corn Chips
	35 %

	22.03
	Beer, malt
	$1.60/per gallon

	22.04
	Wine
	Free


Source: Bahamas Dept of Customs 

1. Consumer foods are defined for the purposes of this market study as the following two-digit Harmonized System categories: 02 (Meat, Fresh, Frozen and Dried), 03 (Fish And Seafood, Fresh, Frozen and Dried), 04 (Dairy and Eggs), 07 (Vegetables, Fresh, Frozen and Dried), 08 (Fruit And Nuts), 09 (Coffee, Tea, Mate And Spices), 16 (Preparations Of Meat and Fish), 17 (Sugars And Sugar Confectionary), 18 (Cocoa And Cocoa Preparations), 19 (Preparations Of Cereals), 20 (Preparations Of Vegetables and Fruits), 21 (Miscellaneous Edible Preparations), 22 (Beverages, Spirits And Vinegar). 

2. Import statistics from the Bahamas show that US exports are actually higher, above $200 million. While Bahamian import statistics may overestimate the total value of US exports (through counting items transhipped through the US), US statistics are also suspect. For instance, the US reports total exports of fresh, frozen, and dried fruits/nuts at only $685 thousand in 1996, while the Bahamas reports much larger quantities of individual fresh fruit items the previous year: apples ($1.3 million), grapes ($1.7 million), oranges ($391 thousand), pears ($415 thousand), stone fruit ($462 thousand), and berries ($502 thousand). While some of these items may have been transhipped from other suppliers (as the $1.7 million worth of recorded banana imports from the US surely were), the majority of these items are likely US-produced product. Because of this discrepancy in trade statistics, this analysis presents both Bahamian statistics as well as export statistics from the US, EU and Canada. 

