FULL RETAIL LINE:

· ALLIED CARIBBEAN

· AMERICAN TRADING INTERNATIONAL, INC.

· ASSOCIATED GROCERS OF FLORIDA

· BEAVER STREET FISHERIES

· COSMOPOLITAN DESIGN INTERNATIONAL TRADING
· GENERAL GROCERIES USA
· GLOBAL FOOD RESOURCES
· HAPPY & HEALTHY PRODUCTS, INC.

· INTERFOODS USA

· INTERNATIONAL ALLIANCE, INC

· JETRO CASH AND CARRY

· LION TRADING, INC.

· PROMO INTERNATIONAL, INC.

· SAM'S WHOLESALE CLUB

· SCHWAN FOOD COMPANY

· THE NAVAN GROUP

· WHAM!  FOOD AND BEVERAGE COMPANY

ALLIED CARIBBEAN
Product Category:
Full Retail Line

Contact Information
Contact Person:
James Devine
E-mail:
james.devine@alliedcaribbean.com
Address:
1550 NW 96th Avenue
Telephone:
(305) 463-0038

Miami, FL  33172

Fax:
(305) 463-0039
Website:
www.alliedcaribbean.com

Products and Services
Product Line:
Grocery Products.
Type of Products:
Name Brands: 90% and Regional/Local Brands: 10%.
Percentage of Sales:
Dry Goods: 70%, Frozen Foods: 20%, and Dairy Products: 10%.
Number of Items or 
675 items.
Sku's Exported:
Industry Sector 
Retail: 70% and Food Service: 30%.
Served:
Annual Sales of  Food
More than $5 million.
 Exports:
Services Provided:
Export Management, Product Representation, Freight Forward, and Distribution 

Services.
In Business Since:
1999.
Percentage of Food 
Food: 80% and Non-Food: 20%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Retailers: 50%, Hotels/Restaurants: 30%, and Wholesalers: 20%.
Profile:
Percentage of Sales by
Caribbean: 90%, South America: 5%, and Central America: 5%.
 Region and Country:
Seeking New 
Caribbean.
Importers in:
Seeking New US 
Dry Goods, Non-Alcoholic Beverages, and Frozen Foods.
Product Suppliers of:

Trade Shows

Trade Shows 
Food Marketing Institute (FMI), National Restaurant Association (NRA), Americas Food
Exhibited and/or 
 & Beverage Show, Florida International Restaurant & Hotel Show, Taste of the 
Attended in the            Caribbean, and Fancy Food Show.

Last 3 years 

AMERICAN TRADING INTERNATIONAL
Product Category:
Full Retail Line

Contact Information
Contact Person:
Foreign Importers:  Emily Miramontes  
E-mail:
ati@american-trading.com 



U.S. Suppliers:  Seth M. Wilen

Address:
11300 W Olympic Blvd., Suite 780
Telephone:
(310) 445-1415

Los Angeles, CA  90064


Fax:
(310) 445-1411
Website:
www.american-trading.com  

Products and Services
Product Line:
All US Foods & Beverages name-brand products, generic products, private label products, and raw ingredients.  All sizes and packaging styles are available.  Also offering Organic, Kosher, Halal, and Non-GMO products.

Type of Products:
Name Brands: 30%, Regional/Local Brands: 40%, Private Label:  30%
Percentage of Sales:
Beef:  10%, Poultry:  10%, Pork:  10%, Seafood:  5%, Dry Goods: 25%, Frozen Foods: 10%, Dairy Products: 10%, Alcoholic Beverages:  5%, Non-Alcoholic Beverages:  15%
Number of Items or 
Approximately 300,000 items.
Sku's Exported:
Industry Sector 
Retail: 40%, Food Service: 40%, Cruise Lines:  10%, Bulk for Re-Packing:  10%
Served:
Annual Sales of  Food
More than $5 million.
 Exports:
Services Provided:
Export Management, Product Representation, Shipping Contracts, Export/Import Financing, USDA MAP Funds, Risk Absorption, Export Consolidation, Export Docs  
In Business Since:
1995.
Percentage of Food 
Food: 85% and Non-Food: 15%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 

Direct to Retailers: 45%, Wholesalers: 45%, Cruise Lines:  10%
Profile:
Percentage of Sales by

Caribbean: 10% (Jamaica), South America: 10% (Guyana, Peru, Venezuela),

Region and Country:     
Central America: 20% (Belize, Costa Rica, El Salvador, Guatemala, Honduras, 





Panama), Mexico:  5%, Other:  55% (Middle East, Asia, Europe, Africa) 
Seeking New 

All Countries
Importers in:
Seeking New US 

Beef, Poultry, Pork, Seafood, Dry Goods, Dairy Products, Alcoholic Beverages, 
Product Suppliers of:
Non-Alcoholic Beverages 

Trade Shows

Trade Shows 

Food Marketing Institute (FMI), National Restaurant Association (NRA), Americas Food
Exhibited and/or 
 
& Beverage Show, Fancy Food Show, SIAL (France), ANUGA (Germany), 
Attended in the Last 

ABRAS (Brazil), American Café, Gulf Food Show, ICD Trade Mission to the

3 years 

Dominican Republic, SUSTA Trade Mission to Central America 

ASSOCIATED GROCERS OF FLORIDA
Product Category:
Full Retail Line

Contact Information
Contact Person:
José M. Capellades
E-mail:
jcapellades@agfla.com


Address:
7000 NW 72 Avenue
Telephone:
(305) 696-0080

Miami, FL  33147

Fax:
(305) 835-8041
Website:
www.agfla.com



Products and Services

Product Line:
Supermarket Lines
Type of Products:
60% Name Brands and 40% Private Label
Percentage of Sales:
Beef: 6%, Poultry: 6%,  Pork: 5%,  Seafood: 3%, Dry Goods: 40%,  Dairy: Products:  25%,  Bakery  Products: 5%,  Frozen Foods: 10%
Number of Items or 
32,000.
Sku's Exported:
Industry Sector 
Retail: 100%
Served:
Annual Sales of Food
More than $5 Million
 Exports:
Services Provided:
Export Management, Cross Dock/Drop Shipment, Broker Services, Distribution Services
In Business Since:
1944
Percentage of Food 
Food: 90% and  Non-Food: 10%
Vs. Non-Food:

Foreign Profile

Foreign Customer 
South America: 5%, Mexico: 5%,  Central America: 15%, Caribbean: 70%, Local Exporters: 5%
Profile:
Percentage of Sales by

French Guiana: 3%, Guyana: 2%,  Peru: 4%, Surinam: 2%,  Belize: 5%,  Honduras: 7%,
 Region and Country:
 Nicaragua: 5%, Panama: 5%, Aruba: 5%, Barbados: 2%, the Bahamas: 10%, British 

Virgin Islands: 10%, Cayman Islands: 15% Curacao: 10%, DR: 5%, Turks & Caicos: 10%
Seeking New 
No information.
Importers in:
Seeking New US 
Beef, Poultry, Pork, Fresh Produce, Dry Goods, Dairy Products
Product Suppliers of:

Trade Shows

Trade Shows 
No information.
Exhibited and/or 
Attended in the Last 3
 Years:

BEAVER STREET FISHERIES
Product Category:
Full Retail Line, Full Food Service Line, Seafood, Meat  and Poultry

Contact Information
Contact Person:
Jeff Parisi
E-mail:
jparisi@beaverfish.com


Address:
1741 W. Beaver Street
Telephone:
(904) 634-6661
                                            Jacksonville, FL 32209
Fax:
(904) 633-7271
Website:


Products and Services
Product Line:
Full retail- foodservice line of over 1800 items in stock of frozen seafood.  Also, beef, veal 


and lamb products.
Type of Products:
Beef, poultry, pork, seafood
Percentage of Sales:
Beef: 10%, Poultry: 10%, Pork: 10%, Seafood:70%
Number of Items or 
Over 1,500 Items
Sku's Exported:
Industry Sector 
Foodservice, Retail, Cruiselines
Served:
Annual Sales of Food
Between $500,000 and $5 million
 Exports:
Services Provided:
Cross Dock/Drop Shipment
In Business Since:
1947
Percentage of Food 
Food: 90%, and Non-food: 10%
Vs. Non-Food:

Foreign Profile
Foreign Customer 
50% Direct to Retailers, 50% Wholesalers
Profile:
Percentage of Sales by
25% Mexico, 25% Europe, 50% Caribbean
 Region and Country:
Seeking New 
All Regions
Importers in:
Seeking New US 
No Information.
Product Suppliers of:

Trade Shows
Trade Shows 
   Food Marketing Institute (FMI), National Restaurant Association (NRA), Florida 
Exhibited and/or 
Restaurant Show, SIAL (France)
Attended in the Last 3
 Years:

COSMOPOLITAN DESIGN INTERNATIONAL TRADING
Product Category:
Beverages, Dairy, and Full Retail Line

Contact Information
Contact Person:
Nanette Duxin
E-mail:
cdit2@aol.com
Address:
2912 NW 72nd Ave.
Telephone:
(305) 477-2427

Miami, FL  33122

Fax:
(305) 477-4843
Website:
www.cdit-trading.com

Products and Services
Product Line:
Mass Market Line and High-End Specialty Foods (Gourmet Products).
Type of Products:
National Brands: 75%, Private Label: 5%, and Regional/Local Brands: 20%.
Percentage of Sales:
Alcoholic Beverages: 10%, Syrup: 2%, and Dairy Products: 88%.
Number of Items or 
375 items.
Sku's Exported:
Industry Sector 
Food Service: 40%, and Retail: 60%.
Served:
Annual Sales of Food
More than $5 million.
 Exports:
Services Provided:
Product Representation, Broker Services, Export Management, Freight Forward, 

Consolidation, and Distribution Services.
In Business Since:
7 years.
Percentage of Food 
Food: 70%, and Non-Food: 30%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 35%, Hotels/Restaurants: 5%, and Retailers: 60%.
Profile:
Percentage of Sales by
Caribbean: 87%, South America: 7%, and Central America: 6%.
 Region and Country:
Seeking New 
Venezuela.
Importers in:
Seeking New US 
Poultry, Fresh Produce, Non-Alcoholic Beverages, and High-End Specialty Foods.
Product Suppliers of:

Trade Shows
Trade Shows 
National Restaurant Association (NRA), Food Marketing Institute (FMI), Americas Food
Exhibited and/or 
 & Beverage Show, Taste of the Caribbean, Fancy Food Show, and SIAL (France).
Attended in the Last 3
 Years:
GENERAL GROCERIES USA
Product Category:
Full Retail Line

Contact Information
Contact Person:
Anthony Milano, Martin Miller
E-mail:
mails@generalgroceriesusa.com 
Address:
7890 NW 66 St.
Telephone:
(305) 477-8209

Miami, FL  33166

Fax:
(305) 477-8270
Website:
www.ggusa.com 

Products and Services
Product Line:
Grocery Products
Type of Products:
Name Brands: 85% and Regional/Local Brands: 15%.
Percentage of Sales:
Non-Alcoholic Beverages:  30%, Dry Goods:  25%, Canned Vegetables:  20%, Dog Food:  10%, Paper Products:  10%, Snacks:  5%
Number of Items or 
Over 300 
Sku's Exported:
Industry Sector 
Retail: 90% and Food Service: 10%.
Served:
Annual Sales of  Food
Between $500,000 and $5 million
 Exports:
Services Provided:
Distribution and Wholesale
In Business Since:
2003
Percentage of Food 
Food: 70% and Non-Food: 30%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Direct to Retailers: 75%, and Wholesalers: 25%
Profile:
Percentage of Sales by

 Region and Country:
Seeking New 


Importers in:
           Caribbean and Central America
Seeking New US 
Dry Goods, Canned Vegetables, Detergents, Dog Food, Paper Products
Product Suppliers of:

Trade Shows

Trade Shows 

Exhibited and/or 
 
Attended in the Last 3

 Years:


n/a
GLOBAL FOOD RESOURCES
Product Category:
Full Retail Line

Contact Information
Contact Person:
Hank Van Joslin
E-mail:
hvj@gfr.cc
Address:
2107 Hendricks Ave.
Telephone:
(904) 396-7007

Jacksonville, FL  32207

Fax:
(904) 396-6277
Website:
www.gfr.cc

Products and Services
Product Line:
All Products Sold in Retailers, Mass Merchandise Groceries and/or Hypermarkets.
Type of Products:
No information.
Percentage of Sales:
Dry Goods: 50%, Non-Alcoholic Beverages: 10%, HBC: 10%, General Merchandise: 

10%, Seafood: 1%, Poultry: 1%, Pork: 1%, and Beef: 1%.
Number of Items or 
More than 100 items.
Sku's Exported:
Industry Sector 
Retail: 85%, and Food Service 15%.
Served:
Annual Sales of Food
More than 5 million.
 Exports:
Services Provided:
Export Management, Product Representation, Broker Services, Distribution Services, 

Consulting, and Sales & Marketing Analysis.
In Business Since:
15 years.
Percentage of Food 
Food: 80%, and Non-Food: 20%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 40%, and Retailers: 60%.
Profile:
Percentage of Sales by
Mexico: 60%, South America: 20%, Central America: 10%, and Caribbean: 10% 
 Region and Country:
(Dominican Republic).
Seeking New 
All countries.
Importers in:
Seeking New US 
Beef, Poultry, Pork, Seafood, Dry Goods, Alcoholic & Non- Alcoholic Beverages, 
Product Suppliers of:
HBC, and General Merchandise.

Trade Shows
Trade Shows 
Food Marketing Institute (FMI), National Restaurant Association (NRA), and Fancy 
Exhibited and/or 
Food Show.
Attended in the Last 3
 Years:

HAPPY & HEALTHY PRODUCTS, INC.

Product Category:
Full Retail Line

Contact Information

Contact Person:
Susan Scotts
E-mail:
sales@fruitfull.com
Address:
1600 S Dixie Hwy
Telephone:
(561) 367-0739

Suite 200

Boca Raton, FL  33442
Fax:
(561) 368-5267
Website:
www.fruitfull.com

Products and Services
Product Line:
All Natural Frozen Fruit Bars, Dessert Bars, and Dips.
Type of Products:
No information.
Percentage of Sales:
Frozen Fruits: 100%.
Number of Items or 
52 items.
Sku's Exported:
Industry Sector 
Retail: 100%.
Served:
Annual Sales of Food
Less than $500,000.
 Exports:
Services Provided:
No information.
In Business Since:
12 years.
Percentage of Food 
Food: 100%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 100%.
Profile:
Percentage of Sales by
No information.
 Region and Country:
Seeking New 
All countries.
Importers in:
Seeking New US 
Frozen Fruit Bars and Frozen Dessert.
Product Suppliers of:

Trade Shows
Trade Shows 
Food Marketing Institute (FMI), Fancy Food Show, Americas Food & Beverage Show, 
Exhibited and/or 
and Natural Products Expo.
Attended in the Last 3
 Years:

INTERFOODS USA

Product Category:
Beverages and Full Retail Line

Contact Information
Contact Person:
Al Garcia
E-mail:
agarcia@interfoodsusa.com
Address:
8105 NW 77th Street
Telephone:
(305) 591-0444

Miami, FL  33166

Fax:
(305) 591-9886
Website:
www.interfoodsusa.com

Products and Services
Product Line:
Complete Grocers and Food Service Line.
Type of Products:
All types of products.
Percentage of Sales:
Dry Goods: 25%, Non-Alcoholic Beverages: 25%, Disposables: 20%, and Private 

Labels: 30%.
Number of Items or 
More than 12,000 items.
Sku's Exported:
Industry Sector 
Retail: 85%, and Food Service: 15%.
Served:
Annual Sales of Food
More than $5 million.
 Exports:
Services Provided:
Distribution Services, Consolidation, Export Management and Product Representation.
In Business Since:
18 years.
Percentage of Food 
Food: 90%, and Non-Food: 10%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 5%, Retailers: 90%, and Hotels/Restaurants: 5%.
Profile:
Percentage of Sales by
South America: 10%, Central America: 40%, and Caribbean: 50% (Jamaica: 20%, 
 Region and Country:
Turks & Caicos: 30% and Bahamas: 50%).
Seeking New 
Central America and Caribbean.
Importers in:
Seeking New US 
No information.
Product Suppliers of:

Trade Shows

Trade Shows 
Food Marketing Institute (FMI), National Restaurant Association (NRA), Americas Food
Exhibited and/or 
 & Beverage Show, and Florida Restaurant Show.
Attended in the Last 3
 Years:

INTERNATIONAL ALLIANCE, INC.

Product Category:
Full Retail Line

Contact Information
Contact Person:
Tony Palaceos 
E-mail:
tpalaceos@seff.com


Address:
9350 NW 108th Avenue
Telephone:
(305) 883-1198

Miami, FL 33178

Fax:
(305) 883-1476
Website:
www.internationalallinaceus.com



Products and Services
Product Line:
Name Brands: 85%, Private Label: 15%
Type of Products:
Dry Goods, Dairy Products, Frozen Products
Percentage of Sales:
Dry Foods: 60%, Dairy Products: 20%, Frozen Products: 20%
Number of Items or 
47,000.
Sku's Exported:
Industry Sector 
Food Service and Retail
Served:
Annual Sales of Food
More than $5 million
 Exports:
Services Provided:
Cross Dock/Drop Shipment and Distribution Services
In Business Since:
2003
Percentage of Food 
Food: 80%, and Non-food: 20%
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 5%, Retailers: 95%
Profile:
Percentage of Sales by
Caribbean: 80%, South America: 20%
 Region and Country:
 
Seeking New 
Caribbean and South America.
Importers in:
Seeking New US 
Dry Goods, Dairy Products, Frozen Foods, HBC, GM Specialties
Product Suppliers of:

Trade Shows

Trade Shows 
Food Marketing Institute (FMI), Americas Food & Beverage Show, Fancy Food Show
Exhibited and/or 
 
Attended in the Last 3
 Years:

JETRO CASH & CARRY

Product Category:
Full Retail Line, Full Food Service Line

Contact Information
Contact Person:
Gino Carfagna 
E-mail:
gcarfagna@jetrord.com
Address:
2041 NW 12th Ave.
Telephone:
(305) 324-4414

Miami, FL 33127

Fax:
(305) 324-8375
Website:
www.jetro.com  

Products and Services
Product Line:
Food Service and Retail Products
Type of Products:
Name Brands: 65%, Regional/Local Brands:  20%, Private Label: 15%
Percentage of Sales:
Dry Goods: 50%, Beef: 10%, Poultry: 10%, Pork: 10%, Dairy Products: 10%, Fresh Produce: 10%
Number of Items or 
15,000
Sku's Exported:
Industry Sector 
Food Service:  50%, Retail: 50%
Served:
Annual Sales of Food
More than $5 million
 Exports:
Services Provided:
Export Management, Freight Forward, Cross Dock/Drop Shipment, and Distribution Services
In Business Since:
1976
Percentage of Food 
Food: 95%, and Non-food: 5%
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 70%, Direct to Retailers: 30%
Profile:
Percentage of Sales by

 Region and Country:
 
Seeking New 
All Regions
Importers in:
Seeking New US 
Dry Goods, Dairy Products, Beef, Poultry, Pork, and Fresh Produce
Product Suppliers of:

Trade Shows

Trade Shows 
 
Exhibited and/or 
 
Attended in the Last 3
 Years:

LION TRADING, INC.

Product Category:
Full Retail Line

Contact Information
Contact Person:
Carlos DelValle (South/Central America) E-mail:
chdv@aol.com


Jose Polanco (Caribbean)


jpliontrading@yahoo.com
Address:
14070 SW 33 Court
Telephone:
(954) 577-9777

Davie, FL 33330

Fax:
(954) 577-0950
Website:
 

Products and Services
Product Line:
Retail products for supermarkets, raw products for packers
Type of Products:
Name Brands: 50%, Regional/Local Brands:  40%, Private Label: 10%
Percentage of Sales:
Dry Goods: 20%, Beef: 10%, Poultry: 50%, Pork: 10%, General: 10%
Number of Items or 

Sku's Exported:             n/a
Industry Sector 
Food Service:  50%, Retail: 50%
Served:
Annual Sales of Food
Between $500,000 and $5 million
 Exports:
Services Provided:
n/a
In Business Since:
2000
Percentage of Food 
Food: 60%, and Non-food: 40%
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 60%, Direct to Retailers: 20%, Direct to Hotels or Restaurants: 20%
Profile:
Percentage of Sales by

 Region and Country:
 
Seeking New 
South America
Importers in:
Seeking New US 

Product Suppliers of:    n/a

Trade Shows

Trade Shows 
 
Exhibited and/or 
 
Attended in the Last 3

years:
 Years:

PROMO INTERNATIONAL, INC.

Product Category:
Full Retail Line

Contact Information
Contact Person:
Alex Sanchez
E-mail:
ssanchez@promosgroceries.com
Address:
3389 NW 97th Avenue
Telephone:
(305) 436-9220

Miami, FL  33172

Fax:
(305) 436-9361
Website:
www.domanigourmet.com

Products and Services

Product Line:
Food Service and Retail Beverages, Specialty Foods and Dry Goods.
Type of Products:
National Brands.
Percentage of Sales:
Non-Alcoholic Beverages: 10%, Dry Goods: 60%, and High-End Specialty Foods: 30%.
Number of Items or 
50 items.
Sku's Exported:
Industry Sector 
Retail: 50%, and Food Service: 50%.
Served:
Annual Sales of Food
More than $5 million.
 Exports:
Services Provided:
Export Management, Consolidation, Product Representation, and Freight Forward.
In Business Since:
8 years.
Percentage of Food 
Food: 80%, and Non-Food: 20%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 50%, and Retailers: 50%.
Profile:
Percentage of Sales by
Colombia: 30%, Venezuela: 20%, Surinam: 2%, Honduras: 50%, Belize: 5%, Haiti: 5%, 
 Region and Country:
Barbados: 5%, Trinidad & Tobago: 3%, and Curacao: 5%.
Seeking New 
Bahamas, Dominican Republic, Jamaica, Guatemala, Costa Rica, Cayman Islands, 
Importers in:
Peru, British Virgin Islands, and St. Martin.
Seeking New US 
Dry Goods and Non-Alcoholic Beverages.
Product Suppliers of:

Trade Shows
Trade Shows 
Customer Trade Show.
Exhibited and/or 
Attended in the Last 3
 Years:
SAM'S WHOLESALE CLUB
Product Category:
Full Retail Line

Contact Information
Contact Person:
Patrick Lawlor
E-mail:
lfam70@aol.com
Address:
4295 45th Street
Telephone:
(561) 686-9946

West Palm Beach, FL  33407

Fax:
(561) 687-4569
Website:
www.walmart.com and www.samsclub.com

Products and Services
Product Line:
Full Retail Line.
Type of Products:
Name Brands: 80% and Private Label: 20%.
Percentage of Sales:
Dry Goods: 70%, Frozen Foods: 25%, and Beef: 5%.
Number of Items or 
More than 7,000 items.
Sku's Exported:
Industry Sector 
Wholesale: 80% and Retail: 20%.
Served:
Annual Sales of Food
More than $5 million.
 Exports:
Services Provided:
Export Management, Freight Forward, and Distribution Services.
In Business Since:
1980.
Percentage of Food 
Food: 80% and Non-Food: 20%.
Vs. Non-Food:

Foreign Profile

Foreign Customer 
Wholesalers: 80% and Retailers: 20%.
Profile:
Percentage of Sales by
Caribbean (Bahamas): 100%.
 Region and Country:
Seeking New 
South America and Caribbean.
Importers in:
Seeking New US 
Beef, Dry Goods, Frozen Foods, and Juices.
Product Suppliers of:

Trade Shows

Trade Shows 
None.
Exhibited and/or 
Attended in the Last 3
 Years:

SCHWAN FOOD COMPANY
Product Category:
Retail, Food Service

Contact Information
Contact Person:
Henry Gonzalez
E-mail:
henry.gonzalez@schwans.com
Address:
2223 SW 13th Ave.
Telephone:
(305) 285-7665

Miami, FL  33145

Fax:
(305) 285-9305
Website:
www.theschwanfoodcompany.com 

Products and Services
Product Line:
High Quality, Pizza/Dough Products, Desserts, and Appetizers
Type of Products:
Name Brands: 100%
Percentage of Sales:
Pizza/Dough Products, Desserts, and Appetizers
Number of Items or 

Sku's Exported:
Industry Sector 
Food Service: 50% and Retail: 50%.
Served:
Annual Sales of Food
More than $5 million.
 Exports:
Services Provided:

In Business Since:
1952
Percentage of Food      Food: 100%
Vs. Non-Food:

Foreign Profile

Foreign Customer 
Wholesalers: 50%, Direct to Hotels or Restaurants: 40%, and Direct to Retailers: 10%.
Profile:
Percentage of Sales by
Caribbean: 40% (The Bahamas, Jamaica, St. Martin, Dominican Republic, Cayman Islands
 Region and Country:  Barbados, Aruba); Mexico: 30%; Central America: 25% (Guatemala, Costa Rica, El 




             Salvador, Honduras, Panama); South America: 5% (Bolivia, Ecuador, Argentina, Brazil, 




             Paraguay, Peru, Uruguay) 
Seeking New 
Dominican Republic, Costa Rica, Jamaica, Aruba, Barbados, Cayman Islands, St. Thomas, 
Importers in:
           Trinidad and Tobago, Chile, Colombia, Peru, and Argentina 
Seeking New US 

Product Suppliers of:

Trade Shows

Trade Shows 

Exhibited and/or 
Attended in the Last 3
 Years:                               Food Marking Institute (FMI)
THE NAVAN GROUP
Product Category:
Full Retail Line and Full Food Service Line

Contact Information
Contact Person:
Angel Naveda
E-mail:
thenavangroup@aol.com
Address:
1335 NW 21 Terrace
Telephone:
(305) 326-1221

Miami, FL  33142

Fax:
(305) 326-1223
Website:
None

Products and Services

Product Line:
Perishables and Dry Goods for the Retail and Food Service Industry.
Type of Products:
Name Brands: 40%, Regional/Local Brands: 20%, and Private Label: 40%.
Percentage of Sales:
Beef: 15%, Poultry: 15%, Pork: 15%, Fresh Fruit: 15%, Seafood: 10%, Dry Goods: 5%, 

Dairy Products: 20%, and Non-Alcoholic Beverages: 5%.
Number of Items or 
2,000 items.
Sku's Exported:
Industry Sector 
Food Service: 50%, and Retail: 50%.
Served:
Annual Sales of Food
Less than $500,000.
 Exports:
Services Provided:
Consolidator, Buyer, and Cross Dock/Drop Shipment.
In Business Since:
2003.
Percentage of Food 
Food: 90%, and Non-Food: 10%.
Vs. Non-Food:

Foreign Profile
Foreign Customer 
Wholesalers: 50%, and Retailers: 50%.
Profile:
Percentage of Sales by
Caribbean: 100%.
 Region and Country:
Seeking New 
Mexico, Costa Rica, Canada, Chile, Argentina, Dominican Republic, and others.
Importers in:
Seeking New US 
Beef, Poultry, Pork, Fresh Produce, Seafood, Dairy Products, and Dry Goods.
Product Suppliers of:

Trade Shows
Trade Shows 
None.
Exhibited and/or 
Attended in the Last 3
 Years:

WHAM! FOOD AND BEVERAGE COMPANY

Product Category:
 Full Retail Line

Contact Information

Contact Person:
Aron Auspitz
E-mail:
aron@whamfoods.com 
Address:
519 S. 21st Ave. 
Telephone:
(954) 920-7857

Hollywood, FL  33020
Fax:
(954) 920-9587
Website:
www.whamfoods.com 

Products and Services
Product Line:
Food and Beverage Closeouts  
Type of Products:
Private Label:  65%, Name Brands:  25%, Regional/Local Brands: 10%
Percentage of Sales:
Non-Alcoholic Beverages: 50%, Dry Goods: 20%, Beef: 5%, Poultry: 5%, Pork: 5%, Seafood: 5%, Dairy Products: 5%, Alcoholic Beverages: 5%
Number of Items or 
No information.
Sku's Exported:
Industry Sector 
Retail: 90%, Food Service: 10%
Served:
Annual Sales of Food
Less than $500,000
 Exports:
Services Provided:
No Information
In Business Since:
1993
Percentage of Food 
Food: 100%
Vs. Non-Food:

Foreign Profile
Foreign Customer 

Direct to Retailers:  80%, Wholesalers: 20%
Profile:
Percentage of Sales by
 Region and Country:
Seeking New 
All Regions
Importers in:
Seeking New US 
Beef, Poultry, Seafood, Dry Goods, Dairy Products, Alcoholic Beverages, Non-Alcoholic Beverages
Product Suppliers of:

Trade Shows
Trade Shows 

Exhibited and/or 

Attended in the Last 3
 Years:
Caribbean: 60% (The Bahamas: 30%, Jamaica: 10%, Barbados: 5%, Cayman Islands: 5%, Curacao: 5%, Turks & Caicos: 5%)


Central America: 25% (Honduras: 10%, Guatemala: 5%, Nicaragua: 5%, Costa Rica: 5%)


South America: 15% (Colombia: 5%, Guyana: 5%, Surinam: 5%)





Food Marketing Institute (FMI), Americas Food & Beverage Show, Fancy Food Show, Taste of the Caribbean, National Restaurant Association (NRA)





Caribbean:  70% (Jamaica:  40%, The Bahamas:  30%)


Mexico:  20%


Central America:  10% (Panama:  20%, Costa Rica: 10%)





Food Marketing Institute (FMI), Americas Food & Beverage Show, National Restaurant Association (NRA), Florida Restaurant Show, Florida International Restaurant & Hotel Show





Caribbean: 62% (The Bahamas:  15%, Barbados:  10%, Bermuda:  5%, Cayman Islands:  5%, Jamaica:  5%, St. Martin:  5%, Trinidad & Tobago:  5%, Turks & Caicos:  5%, British Virgin Islands:  3%, Aruba:  2%, Curacao:  2%).


Central America: 33% (Honduras:  15%, Nicaragua:  5%, El Salvador:  5%, Panama:  5%, Belize:  3%)


South America: 5% (Guyana:  5%)





Caribbean: 50% (Dominican Republic: 50%, Jamaica: 10%)


Mexico: 30%


Central America: 10% (Honduras: 5%, Nicaragua: 5%)


South America: 10% (Colombia: 10%)





Americas Food & Beverage Show, Fancy Food Show, ANTAD (Mexico)
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